


Company Profile

Company Name
Product
Founded

Ground Area

Paid-in Capital

Employee

Physical Lab

Apex International (4927)

Rigid Printed Circuit Boards

September 2001

Apex 1 — 35,000 M2

Apex 2 & 3 — 105,000 M?, 56,000M? (Nearby)
Apex S — 8,544 M?

NTD 1.89 Billion

7,771(as of June 2021)

IPO listed in Taiwan OTC on 18" October 2011
Relisted in TWSE on 8" September 2015
R&D center and in-house testing lab 2019
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Ja Q3, 2021 2022

Al 320,000 320,000 320,000
A2 290,000 290,000 290,000
AS 170,000 170,000 170,000

A3 n. a. 70,000 250,000
780,000 850,000 1,030,000



2021 Second Quarter Financial Results




Quarterly Results: (QoQ/YoY Comparison)

Revenue (THB) 3,911M 3,179M 3,483M +23.0% +12.3%
Revenue 3,493M 2,983M 3,260M +17.1% +7.1%
Gross Profit 667M 672M 616M -0.8% +8.3%
Gross Margin 19.1% 22.5% 18.9%

Operating Profit 301M 343M 203M -12.1% +48.3%
Net Profit 293M 348M 155M -16.0% +88.7%
Net Margin 8.4% 11.7% 4.8%

EPS 1.53 1.83 0.81 -16.4% +88.9%




Quarterly Results: (1H21 vs. 1H20)

(NTD) 1H21 1H20

Revenue (THB)

Revenue

Gross Profit
Gross Margin
Operating Profit
Net Profit

Net Margin

EPS

7,394M

6,753M

1,284M
19.0%
505M
448M
6.6%

2.35

5,887M

5,588M

1,232M
22.0%
621M
633M
11.3%

3.32

4

YoY

+25.6%

+20.9%

4.2%

-18.8%

-29.3%

-29.2%




2021 Monthly Revenue (in NTD) W=

Unit(NTD Thousand) 2020 = 2021

1,600,000
1,400,000
1,200,000
1,000,000
800,000
600,000

400,000
Revenue Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2021 1,119,312 1,102,313 1,039,230 = 1,269,671 1,126,261 1,096,507 1,429,989

2020 840,001 942,240 822,525 1,013,750 964,629 1,004,673 1,272,634 1,048,539 901,667 1,088,910 1,001,866 931,210



2021 Monthly Revenue (in THB) W=

Unit(THB Thousand) 2020 m 2021

1,800,000
1,600,000
1,400,000
1,200,000
1,000,000
800,000
600,000
400,000
Revenue Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

2021 1,181,332 1,167,605 1,133,766 = 1,402,487 1,264,827 = 1,243,560 = 1,655,723

2020 849,172 978,205 879,999 1,094,386 1,031,760 | 1,052,729 1,351,277 1,107,931 966,165 1,170,766 = 1,058,405 981,848



2017-2021 Gross & Operating Margin: by Quarter:\:‘
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2017-2021 Revenue and Profit: by Quarter W=

Unit: 100 Million NTD Revenue Revenue (100 Milion THB} Gross Margin Met Margin
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Gross & Operating Margin: FY20 vs. 1H21 :\:'
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Cash flows \ =
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1H21 Revenue by Product Mix
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Quarterly Revenue by Product Mix :\:'
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1H21 Revenue by Layer Count :\:l
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ROE and ROA: e
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Dividend Policy )

Cash Dividend Stock Dividend - AGM Date

2020 3.00 (Note) : July 2

2019 3.00 - 4.46 June 5
2018 2.46 - 5.45 June 5
2017 0.00 - 0.59 June 15
2016 0.78 0.32 2.23 June 15
2015 2.50 - 4.34 June 15
2014 2.50 - 4.06 June 2

Note 1: Based on fully-diluted shares



Dividend Policy

10.00
9.00
8.00
7.00
6.00

49% 22
5.00 .

49%

4.00
34%

3.00 5.84

5.1
2.00 4.02

1.00

0.00

3.70

EPS(NTD) —=m=Payout%

62%

4.06

67%

58%

\9% 48%
a 45%,

6.31
5.45

4.34 4.46

203 0.59

2010 2011 2012

2013

2014

2015 2016 2017 2018 2019 2020

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%




APEX ESG

X CIRCUIT (THAILAND) 0

Top 6-20% in Corporate
Governance Evaluation;

AREA-Investment in People;

Zero Fire Project ) i
Community Services and
Donations;
Happy and Safe Workplace;
Customer Services and

Energy Saving; Suppliers Cooperation

Water Saving;

Waste Recycling;

GHG Inventory and

Disclosure;



APEX ESG

Apex has always believed that a sustainable enterprise must not only excel in its core business
and pursuethe highest revenues, profits, and shareholder returns, it must also fulfill its
responsibilities to the environment and society, and serve as an uplifting force insociety.

In 2015, Apex established its Corporste Sodal
Responsibility Policy, aming to build on a
foundation of sustainable operations and @rry out
our three missions of “Corporate Gowernance®,
"Sustzinable Environment”, and “Sodal Care” inour
daily operations. We gain understanding of the key
issues of concern for our stakeholders through
organizations in our company responsible for these
material topics, and try our best to discdose the
resulis of owur actons through Company
announcements.

| s

Economic Dimension

In 2020, Apex extended projects of cost control from 2019, continued to improve
manufacturing efficiency and cost management that made our margin improved. Thoughthe
covid-19 pandemic causes our orders to be affected inthefirst quarter of 2020, the revenuein
the second half of theyear gained momentum dueto the stay-at-home economy and remote
meetingdemand. With the impact of covid-19 pandemic inthe past year, Apex has established
a good control mechanism through the pandemic prevention. We are still improving to doour
bestto protect employees and maintain production stability. The success comes from the
effortsof all the staff of Apex.

As the Top 2 rigid PCB manufacturer in Thailand, Apex hopesto leverage its hard-won
leadership position in the industry and move our supply chain towards sustainable operations.
We were making labor and ervironmentalstandards a part of our audits and requiring
suppliers to follow the RBA (Responsible Business Alliance) Code of Conduct.

Environmental Dimension

In 2020, in additionto achieving our targets in energy saving, water conservation, waste
reduction, and other ervironmentsl goals, Apex plansto set uprenewable energy supply device,
wastewater reuse and carbon footprint i nventories and disdosures

Social Dimension

Qurfocus ison employee rights and sodal partidpation. Employees are Apex's greatest asset.
We pay close attention to their physical and mental hedth aswellasther work ervironment.
Each factory must maintzinthe 150 14001 andthe 150 45001 (former OH3AS 18001)
management system standards. In 2020, we provided morethan 7,300 job opportunities, and
retained talent with com petitive compensation, diverse training courses, vacation time above
regulatory requirements, and an array of work-life balance measures.

In 2020, Apex provided work opportunities to blind people, book donaions,
blood/money/suppliesdonationto schools, hospitalsand institutions among other things.
Apex spends approximately 780 thousand baht for Community/Social event and donation,
total 18 events in2020. We take the initiative to care for employees, and our employees are
happy to give back to society after work, creating a positive cycle to make sodety better.




& FAQ

19:FAI

Fighting COVID




APEX ESG :\:

For more information, please refer to APEX's ESG report

URL : http://lwww.apex-intl.com.tw/en/csr-7.php
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